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Own your worth

Take control of your financial well-being

Many women are leaving major financial decisions to their spouses

Role in long-term investment and financial planning decisions
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Women in Singapore and Hong Kong are most likely to defer
How women defer financial decisions around the world
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Yet women are aware of their longevity
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Why married women step aside in long-term financial decisions

“I think my spouse knows more about this
topic than | do.”

“We take a divide-and-conquer approach;
| focus on other responsibilities.”

“My spouse is the primary
breadwinner in the family.”

“Truth be told, | feel like
it's my spouse’s money."

“My spouse had more assets
than | did when we got married.”
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Why women should get more involved in long-term financial planning

Widows and divorcees advise greater
financial engagement

O 63%

wish they had been more involved
in long-term financial decisions

Women who shared in long-term
financial decisions are better prepared for tomorrow

‘ i “I'm more confident about our
financial future.”

Are you ready to own your worth? Talk to your UBS Client Advisor.

ubs.com/investorwatch-sg

About the survey: From September 2017 to January 2019, UBS surveyed 3,652 women. Of these women, 2,251 were married with at least $1m in investable assets. Others (1,401) were
either divorced or widowed. These women had at least $250k in investable assets. UBS also conducted in-depth interviews with 71 female respondents. The entire global sample was split across

nine markets: Brazil, Germany, Hong Kong, Mexico, Singapore, Switzerland, Italy, the UK and the US.
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